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A Level in Media Studies (SYD) 
 
The Course: Eduqas GCE in A Level Media Studies 
 
The Eduqas Media Studies course is designed to allow media students to draw on their 
existing experience of the media and to develop their abilities to respond critically to the 
media.  It enables students to explore a wide variety of media (including:  newspapers, 

advertising, music video, radio, video games, film marketing, television, magazines, blogs and websites) 
drawing on the fundamental concepts informing the study of the media: media language, representation, 
media industries, media audiences and contexts (social, cultural, political and historical).    
 
The course also encourages creative work, through a cross-media production, to enable students to gain a 
greater appreciation of the media through their own production work and to develop their own production 
skills. Coursework tasks are set by the exam board and completed individually by students. A typical 
coursework task may be to produce a website for a new film, as well as a related print products, such as 
film posters and a DVD cover promoting the film. 
 
The course is made up of 30% coursework and 70% Exam. Two exams are taken in the summer term at the 
end of the second year of the course. 
 
Key Knowledge, Understanding, Skills and Concepts 
 
There are a range of key concepts that you will need to understand. These include: 

• Media Language/Forms/Texts 
• Industries/Institutions 
• Genre 
• Representation 
• Audience 
• Ideology 
• Narrative 

(M-I-G-R-A-I-N for easy reference) 

Use the website link: 
http://www.mediaknowall.com/as_alevel/alevkeyconcepts/alevelkeycon.php 
to research and make brief notes on each of these terms (work your way through the list 
on the left of the page) before you start the course. 
 

 

 
 

http://www.mediaknowall.com/as_alevel/alevkeyconcepts/alevelkeycon.php
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Reading List 
 
There are some textbooks available that can help you prepare for the Media Studies 
course, as well as useful websites. Use your time in July – August to do this. Below is a list 
of some of these: 

 

WJEC/Eduqas Media Studies for AL Yr 1 & AS: Student Book – Christine Bell and Lucas Johnson 
WJEC/Eduqas Media Studies for AL Yr 2 & A2: Student Book - Christine Bell and Lucas Johnson 
www.media.edusites.co.uk 
http://www.mediaknowall.com/as_alevel/alevkeyconcepts/alevelkeycon.php 
Eduqas Media Studies A Level Specification: https://www.eduqas.co.uk/media/d3fbs2s3/eduqas-a-level-

media-studies-spec-from-2017-e-02-03-2020.pdf 

 

Eduqas Media Studies A Level Resources: 
https://resources.eduqas.co.uk/Pages/ResourceByArgs.aspx?subId=20&lvlId=1 
 
Grant Abbit, Audience Theory tutorials on Youtube: https://www.youtube.com/watch?v=hFpBLeOHfxs 
 
Mrs Fisher A Level Media Tutorials on Youtube: 
https://www.youtube.com/channel/UCUKrxp4BcJrGLzmqAhCjASg 

 

Learning Key Vocabulary 
 
For the A Level Media studies course, you will need to learn a wide range of terminology. Many of these 
terms will be new and unfamiliar and you will need to spend some time going through the list and learning 
the meanings before you start the course. Please focus on doing this during July – August. Use the 
following link to the A Level Glossary of Terms: 
 

http://resource.download.wjec.co.uk.s3.amazonaws.com/vtc/2016-

17/gft/eduqas/mediastudies/Alevel%20media%20glossary.pdf 

 
 

 
 
 

 
 
 
 

http://www.media.edusites.co.uk/
http://www.mediaknowall.com/as_alevel/alevkeyconcepts/alevelkeycon.php
https://www.eduqas.co.uk/media/d3fbs2s3/eduqas-a-level-media-studies-spec-from-2017-e-02-03-2020.pdf
https://www.eduqas.co.uk/media/d3fbs2s3/eduqas-a-level-media-studies-spec-from-2017-e-02-03-2020.pdf
https://resources.eduqas.co.uk/Pages/ResourceByArgs.aspx?subId=20&lvlId=1
https://www.youtube.com/watch?v=hFpBLeOHfxs
https://www.youtube.com/channel/UCUKrxp4BcJrGLzmqAhCjASg
http://resource.download.wjec.co.uk.s3.amazonaws.com/vtc/2016-17/gft/eduqas/mediastudies/Alevel%20media%20glossary.pdf
http://resource.download.wjec.co.uk.s3.amazonaws.com/vtc/2016-17/gft/eduqas/mediastudies/Alevel%20media%20glossary.pdf
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Pathways Assignment  
 

Report on the Representation of Gender in Music Videos and Advertising: 
 
Representation is a key concept in Media Studies. 
 
Analyse 2 music videos and one print and one moving image advertisement and write a report explaining 
how gender (women and men) have been represented in these texts (600-700 words). 
 
Read the explanation of Representation that follows, as well as using the following website links. Include 
ideas from the explanation and the mediaknowall website in your answer:  
 
Website Links: 
 
http://www.mediaknowall.com/as_alevel/alevkeyconcepts/alevelkeycon.php?pageID=represent  
 
and 
 
http://www.mediaknowall.com/as_alevel/alevkeyconcepts/alevelkeycon.php?pageID=gender 
 
Representation - Key Ideas: 

Representation refers to the construction in any medium (especially the mass media) of aspects of ‘reality’ 
such as people, places, objects, events, issues, cultural identities and other abstract concepts. Such 
representations may be in speech or writing, as well as still or moving pictures.  

The term refers to the processes involved as well as to its products. For instance, in relation to the key 
markers of identity - Class, Age, Gender and Ethnicity (the 'cage' of identity) - representation involves not 
only how identities are represented (or rather constructed) within the text, but also how they are 
constructed in the processes of production (the making of the text) and reception (the consuming of the 
text) by people/audiences whose identities are also different in relation to such demographic factors.  

Liesbet Van Zoonen takes a feminist perspective and has argued that in relation to representation: ‘women 
belong to the family and domestic life and men to the social world of politics and work; that femininity is 
about care, nurturance and compassion, and that masculinity is about efficiency, rationality and 
individuality.’. She also identifies that women are often represented as sex-objects. Moreover they are 
usually young and beautiful, but not very well educated. 

David Gauntlett (Identity Theory) argues that, ‘Overall we find that in terms of gender roles, popular media 
is today relatively challenging of the traditional ideas: women are expected to be confident, sexually 
assertive, do what they want to do no matter what anybody says. And men's roles, as seen in the media, 
haven't changed so much, but have become somewhat more sensitive’ (David Gauntlet – 
www.theoryhead.com/gender/resources) 

Paul Gilroy and Stuart Hall developed post-colonial theories relating to the representation of 
ethnicity/race. The key ideas are that our contemporary attitudes to race/ethnicity are still informed by 
colonialism. This affects representations of race/ethnicity by creating racial hierarchies (groups with more 

http://www.mediaknowall.com/as_alevel/alevkeyconcepts/alevelkeycon.php?pageID=represent
http://www.mediaknowall.com/as_alevel/alevkeyconcepts/alevelkeycon.php?pageID=gender
http://www.theoryhead.com/gender/resources
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or less power/influence in society). Stuart Hall has developed these ideas in relation to stereotypical 
representations. 

 

 

Representation Key Words: 
 
Context 
Where the representation appears and therefore, how the meaning is changed as a result. e.g. the 
representation of young people may be different in a news bulletin compared to a situation comedy. It can 
also relate to the historical, social or cultural contexts of a text, which may then affect the way a group is 
represented. 
 
Representation 
The ways in which the media present the world and aspects of it e.g. social groups, people, issues, events 
etc through the specific use of media codes (e.g. visual codes, technical codes, written codes). 
 
Encoding 
The ideas and messages that are contained within (or ‘put in’ to) the media text. These may reflect the 
ideas/values of the producers of the text. 
 
Decoding 
The different ways in which the audience interprets these messages. 
 
 
Selection and Combination 
This is what is chosen (by the creators of the text) to be included in the text. This selection or combination 
of media codes/conventions may reflect the messages/ideology of the text, as well as the decisions which 
have been made about what to include and what to leave out (exclusion). 
 
Stereotypes 
A stereotype is a construction whereby character traits are over-exaggerated and repeated to make them 
easily recognisable. Stereotypes can be positive or negative and are quick ways for the producers of media 
texts to transmit messages to audiences. They also reflect social and cultural concerns/interests/bias. 
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Suggested texts for the report: 
 
 
 

Music Videos – Stormzy: ‘Big For Your Boots’: https://www.youtube.com/watch?v=dFOErVWlsxg 
and Nicki Minaj/ Drake/ Lil Wayne: ‘No Frauds’: https://www.youtube.com/watch?v=VkXjvHfP3MM 
 
Advertising – Chanel No 5 ‘Le Film’ (moving image): https://www.youtube.com/watch?v=0hcaaKhGL00 
and Levi’s Live Unbuttoned print advert: levis live unbuttoned - Bing images 

 

*N.B. You can select alternative texts, but make sure you find 2 music video texts and 2 advertising texts 
that clearly relate to gender representations. 
 

 

https://www.youtube.com/watch?v=dFOErVWlsxg
https://www.youtube.com/watch?v=VkXjvHfP3MM
https://www.youtube.com/watch?v=0hcaaKhGL00
https://www.bing.com/images/search?view=detailV2&ccid=T1qe2vq6&id=A7001AE40958EE82E22FC462A1C51A2ADCC9DA93&thid=OIP.T1qe2vq6_G0ABy_1dqB7uAHaE3&mediaurl=https%3a%2f%2fd3nuqriibqh3vw.cloudfront.net%2fimages%2flevisledge.jpg&cdnurl=https%3a%2f%2fth.bing.com%2fth%2fid%2fR.4f5a9edafabafc6d00072ff576a07bb8%3frik%3dk9rJ3CoaxaFixA%26pid%3dImgRaw%26r%3d0&exph=919&expw=1400&q=levis+live+unbuttoned&simid=608035084428122912&FORM=IRPRST&ck=01CB2E9DD52576041C878B85202FB831&selectedIndex=5&ajaxhist=0&ajaxserp=0

